
 
 
 
Immediate Release: 28 March 2006 
 
 

MACQUARIE RADIO RECORD HIGHEST-EVER COMBINED AUDIENCE SHARE 
2GB - SYDNEY’S FAVOURITE STATION – INCREASES ITS LEAD 

 
2GB has continued its winning streak for 2006 with the release of today’s Nielsen Media 
Research radio survey. 2GB recorded an unbeatable 13.4% audience share.  
 
Macquarie Radio CEO, Angela Clark said, “This is an outstanding survey result. Macquarie 
Radio Network (2GB/2CH) recorded its highest-ever combined audience share with a massive 
28.1% share of commercial listening. 
 
“A key contributor to this strong result is the 31.5% combined share of commercial listening 
across breakfast (5.30am-9am). Alan Jones breakfast show attracts a staggering 23.4% 
commercial share of breakfast listeners. 
 
“The Network is clearly meeting audience needs – almost half our listeners do not listen to any 
other station.” 
 

-ends- 
 

For further information: 
Antonia O’Neill  0417 252 805  9270 0240 
 
* Source – Nielsen Media Research Survey 2, 2006 (Mon – Sun 5.30am – midnight ppl 10+) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 


